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Before you Talk start LISTENING

DO NOT LISTEN
WITH THE INTENT
TO REPLY,
BUT WITH
THE INTENT TO
UNDERSTAND.

BARNESS




Make the IMPACT you want to make

WHO THE HELL KNOWS WHAT YOU MEAN

: :, s
WHEN YOU WON'T SAY WHAT YOU'MEAN



A great way to IMPRESS

RESEARCH

The most obvious. You can’t be passionate about a A
company or arole you know nothing abouf. - ’

You applied to the company in the first pla‘

there's something about it you liked.

1
Find out as much as you can about ’rhe hiri
it'll show you went above-and- beyond — 0 ‘*& o
passion. '
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Effective Communication

Turn your passion and personality into an effective speaking
stylel

4
Energetic Articulate
Experienced Poised
Assertive 27?7

You'll be more likely to stand out When
personal style. s,



Let’s talk about




Your Personal Brand

Similar to a corporate brand:

v It is who you are
v What you stand for
v' Values you embrace

. 5 What is your |
" brand? |

/

v How you represent yourself § e

ldentify it, communicate its value
to potential employers



|dentity your Personal Brand

Ikigai
A JAPANESE CONCEPT MEANING “A REASON FOR BEING"
Satisfaction, What you Delight and

but feeling of fullness, but
uselessness no wealth

What you are
GOOD AT

Comfortable, Excitement and
but feeling of complacency,
emptiness but sense of
uncertainty

SOURCE: dreamstime TORONTO STAR GRAPHIC
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Top tips to develop your personal brand

Figure out who you are.

« Be introspective, create a list of your personal strengths y
and weaknesses. g ‘

ig\’r cd YOU.or

« What mo’rivqfes YOU?
« What characteristics have others c;;or*pl

«  Which projects have others had to
repeatedly? B

¥
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« Which roles seem to drain your energ




Top tips to develop your personal brand

Figure out who you are.

Choose a particular area you'd like to foc;u
evolve over time. *

Your personal brand is more than O réﬂecj on Of
are today; it's a roadmap that chonges NItE
experience.



